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Introduction
• Textiles and clothing are a fundamental part of everyday life

• Clothing provides comfort and protection, and for many, it
represents an important expression of individuality

• The textile industry is also a significant sector in the global 
economy, providing employment for hundreds of millions of
people around the world



Introduction

• The textile system works in an almost completely linear 
fashion: large amounts of nonrenewable resources are 
extracted to produce clothing that is often used only for a 
short period of time, after which materials are largely sent to 
landfills or incinerated

• The use of this antiquated “make-use-discard” model, causes 
losses to priceless ecosystems and resources because huge
amounts of energy, water, and other resources are needed to 
produce clothing



Fast-fashion

• Today, major international chains offer attractive
prices for clothing of the latest trend

• Its manufacturing includes many steps and
processes that harm the environment, the
people who make them and who use them

• The fast-fashion model consists of the
renovation and rapidity, that is, constantly, the
fashion industry produces pieces of clothing, 
taking into account the latest trends, with low
storage and high turnover, which makes the
marketing of the products quick and consumers
always get new clothes at an affordable price



Our research

• The present study was conducted in the academic year
2018/2019 and data collection was performed between
January and May 2019. This study was presented as level II, 
observational, analytical and cross-sectional cohort.

• The target population of this study was the population of
Portugal and Croatia. The type of sampling was non-
probabilistic and the technique was of convenience. 

• The total number of participants was 409, with 204 responses 
belonging to Portugal and 205 responses belonging to Croatia. 



Our research

• In relation to the results obtained in the questionnaire, we
tried to evaluate the perception of the participants against the
State of information of the population in relation to fast
fashion and the circular economy

• When we asked the participants if they knew that the fashion
industry is currently one of the most polluting on the planet, 
the response behavior was very similar in both countries, with
most of the answers "yes" (62,1%)



Results

• Regarding whether respondents were familiar with the concept
of fast fashion, in both countries, most of the response trend 
was "yes"(80, 2 %). 

• Nevertheless, it is possible to verify that this vision is more 
present in Croatian citizens (83,4%; n=171) compared to the 
portuguese (77,0%; n=157). 



Origin
Portugal Croatia Total

n(%) n(%) n(%) p-value

Price
No 11 (5,4%) 70 (34,1%) 81 (19,8%)

<0,0001
Yes 193 (94,6%) 135 (65,9%) 328 (80,2%)

Quality
No 50 (24,5%) 40 (19,5%) 90 (22,0%)

0,223
Yes 154 (75,5%) 165 (80,5%) 319 (78,0%)

Necessity
No 34 (16,7%) 141 (68,8%) 175 (42,8%)

<0,0001
Yes 170 (83,3%) 64 (31,2%) 234 (57,2%)

Duration
No 167 (81,9%) 172 (83,9%) 339 (82,9%)

0,584
Yes 37 (18,1%) 33 (16,1%) 70(17,1%)

Brand
No 161 (78,9%) 146 (71,2%) 307 (75,1%)

0.72
Yes 43 (21,1%) 59 (28,8%) 102 (24,9%)

Fashion
No 141(69,1%) 137 (66,8%) 278 (68,0%)

0,620
Yes 63 (30,9%) 68 (33,2%) 131(32,0%)

Material from which it is manufactured
No 175(85,8%) 106(51,7%) 281(68,7%)

<0,0001
Yes 29(14,2%) 99(48,3%) 128(31,3%)

Where it was made
No 198 (97,1%) 193 (94,1%) 391 (95,6%)

0,151
Yes 6 (2,9%) 12 (5,9%) 18 (4,4%)

“Friend of the Environment"
No 192 (94,1) 195 (95,1%) 387 (94,6%)

0,653
Yes 12 (5,9%) 10 (4,9%) 22 (5,4%)

Made in the country of origin
No 196 (96,1%) 200 (97,6%) 396 (96,8%)

0,393
Yes 8 (3,9%) 5 (2,4%) 13 (3,2%)



Results

• Regarding the different indicators of behavior in the purchase
of clothes between the two countries 

• The “Price” is more important for the Portuguese when buying

(94,6 %; n=193) compared to Croatian respondents (65,9%;

n=135)



Results

• Concerning the “Quality” factor, both populations answered
mostly that they have this factor in mind (78,0%), although the
portuguese has more negative responses (24, 5%; n=50) than
the croats (19,5%; n=40) 



Results

• Another indicator of purchase in which the trend of response
observed was different between the two nationalities was the 
"Necessity"

• the portuguese participants revealed that they have greater
attention when the purchase of clothes when they need it
(83,3%; n=170) compared to croats (31,2%, n=64)



Results

• Regarding the factors

“Duration”, “Brand”, “Fashion”, “Where it was made”, 
“Environmentally Friendly”, “Made in the country of origin”

• both countries responded mostly that they don’t take these
indicators into consideration when they buy clothes



Results

• “Material from which it is manufactured” it was observed that
both countries do not pay attention to this (68,0%)

• but it is possible to verify that the portuguese (85,8%; n=175) 
give the least importance to the materials made of clothing
compared to Croatians (51,7%; n=106)



Results

• “Sale season”, this idealization of purchase is more present in 
the portuguese population - (75,5%; n=154), despite the croats
(63,9%; n=131) exhibit similar behavior. 

• “Moderate purchases” remarkable that the portuguese (87,7%; 
n=135) make more than the croats (64,7%; n=66). 

• It was then possible to observe that the Croatian population
carries out more clothing purchases outside the time of sale



Purchase of clothes made from recycled materials
or upcycling

Origin

Total
p-valuePortugal Croatia

n(%) n(%) n(%)

Clothing made
from recycled
materials or

materials
upcycling

No 24 (11,8%) 59 (28,8%) 83 (20,3%)

<0,0001Yes 180 (88,2%) 146 (71,2%) 326 (79,7%)

Total 204 205 409



Results

• Regarding the trend of purchasing clothes made from recycled
materials or upcycling (creative reuse), we find that in both
countries the affirmative answer is the most answered (79,7%), 
nevertheless it is still remarkable that the portuguese (88,2%; 
n=180) have this buying trend more present than croatian
participants (71,2%; n=146) 

• As for the acquisition of second-hand apparel, most
participants in both nationalities don’t buy secondhand
clothing (74,6%, n=305).



Factors that
lead 

participants
to prefer "fast

fashion" 
stores

Origin
Total

Portugal Croatia

n(%) n(%) n(%)

Brand identity
No 174 (85,3%) 164 (80,0%) 338 (82,6%)

Yes 30(14,7%) 41 (20,0%) 71 (17,4%)

Price
No 37 (18,1%) 68 (33,2%) 105 (25,7%)

Yes 167 (81,9%) 137 (66,8%) 304 (74,3%)

Fashion
No 132 (64,7%) 144 (70,2%) 276 (67,5%)

Yes 72 (35,3%) 61 (29,8%) 133 (32,5%)

Shop environment
No 194 (95,1%) 202 (98,5%) 396 (96,8%)

Yes 10 (4,9%) 3 (1,5%) 13 (3,2%)

Habit
No 150(73,5%) 171(83,4%) 321(78,5%)

Yes 54 (26,5%) 34 (16,6%) 88 (21,5%)

Total 204 205 409



Stores with
the highest
frequency

of purchase

Origin
Total

Portugal Croatia

n(%) n(%) n(%)

Brands

ZARA

INDITEX

92 (56,1%) 87 (69,6%) 179 (61,9%)

Bershka 51 (31,1%) 51 (40,8%) 102(35,3%)

Stradivarius 54 (32,9%) 35 (28,0%) 89 (30,8%)

Pull and Bear 43 (26,2%) 35 (28,0%) 78 (27,0%)

H&M 22 (13,4%) 70 (56,0%) 92 (31,8%)

Total 164 125 289



Results

• An average citizen buys 60% more garments and keeps them
for about half the time, compared to 15 years ago

• Currently, it is used, means of “tempting exclusivity”, where, 
some brands do not produce large quantities of the same
clothing, but "small batches of new products

• Blink-and-You-Miss-it-Fashion"



Results

• The fashion brands have this attitude because they intend to 
create a desire to buy

• An artificial need that manipulates the consumer to go more 
often to their stores

• This is the essence of shopping today and our disposable
society

• In addition, Low prices have also made it possible to increase
the number of clothes purchased and the speed of
consumption behavior



Conclusion

• At this moment, we can affirm with all certainty that our
society is defined by fast and disposable

• In order to try to counter this tendency, we must bet on a slow
movement that advocates that we live at the appropriate pace
and present in the current fashion as an alternative to mass
production



Conclusion

• During and after the life cycle of textile products, it is
necessary to evaluate the priority, necessary for being taken
measures to prevent the generation of waste

• It is necessary to encourage for the repair and reuse and, 
afterward, proceed to recycle and other types of recovery



Conclusion

• It is important to encourage the circular economy as a new
future for fashion, to stress the importance of stimulating the
recycling of textile materials, to emphasize the need to 
increase clothing collection and to invest in recycling
technologies



Thank you for attention!

sanja.kalambura@vvg.hr


